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aescd l'rcraft®

Thispresentationcontainsforward-lookingstatements(includingwithin the meaningof the PrivateSecuritied itigationReformAct of 1995 concerningWescoAircraft HoldingsInc. ¢ & 2 StaORDdddheraly €2 Y LI Thésé 0
statementsmay discusgyoals,intentionsand expectationsasto future plans,trends, events,resultsof operationsor financialcondition, or otherwise,basedon current beliefsof managementaswell asassumptionsnadeby,

and information currently availableto, management In some cases,readerscan identify forward-looking statementsby the use of forward-looking terms suchasa I O O S t GINR Ri B X 802 S/Miék R dkB B
GSY KL ¢ OBS SdSIESLIéySREIL G @ NREASYELING VG G NS A S EE 2 LINID SBr diyiilarivérds, phrasesor expressionsTheseforward-looking statementsare subjectto variousrisksand uncertainties,
manyof whichare outsidethe O 2 Y LJI cgrér@ &herefore the readershouldnot placeunduerelianceon suchstatements

Factorsthat could causeactualresultsto differ materially from these forward-looking statementsinclude, but are not limited to, the following: generaleconomicand industry conditions conditionsin the credit markets
changesn military spending risksuniqueto suppliersof equipmentand serviceso the U.S government risksassociatedvith the lossof significantcustomers a materialreductionin purchaseordersby significantcustomers,

or the delay,scalingbackor elimination of significantprogramson which the companyrelies the O 2 Y LJI apiBtyQaieffectivelycompetein its industry; risksassociatedvith the O 2 Y LI Igh§tex@, fixed-price agreements
that have no guaranteeof future salesvolumes the O 2 Y LJI abiBtyGi effectively manageits inventory, the O 2 Y LJI &/ dzlQL3fakili§y dFprovide it with the productsthe companysellsin a timely manner,in adequate
quantitiesand/or at a reasonablecost, while alsomeetingthe O 2 Y LI §d@&Qa 2 aaditMdtafdardsthe O 2 Y LJI apity®@aimaintain effectiveinformation technologysystemsand effectivelyimplementits new warehouse
managemensystem the O 2 Y LJI afity®@aisuccessfullexecuteand realizethe expectedfinancialbenefitsfromits & 2 S 5202 initiative; the O 2 Y LJI apilty®airetain key personne] risksassociatedvith the O 2 Y LI Y ¢
international operations,includingexposureto foreign currencymovements changesin trade policies risksassociatedwith assumptionshe companymakesin connectionwith its critical accountingestimates(including
goodwill, excessand obsoleteinventory and valuation allowanceof the O 2 Y LJI defert@dtax assets)and legal proceedings changesin U.S incometax law; the O 2 Y LJI dé@e@&nceon third-party packagedelivery
companiesfuel pricerisks fluctuationsin the O 2 Y LJI fiiahdaliesultsfrom periodto-period; environmentalrisks risksrelatedto the handling transportationand storageof chemicalproducts risksrelatedto the aerospace
industryandthe regulationthereof; risksrelatedto the O 2 Y LJI igtiébdnessandother risksand uncertainties

Theforegoinglist of factorsis not exhaustive Youshouldcarefullyconsiderthe foregoingfactorsandthe other risksand uncertaintiesthat affectthe / 2 Y LJI hugin@ssjncludingthose describedin the/ 2 Y LJ- Ahaudla
Reporton Form10-K, QuarterlyReportson Form10-Q, CurrentReportson Form8-K and other documentsfiled from time to time with the Securitiesand Exchange&Commission All forward-lookingstatementsincludedin this
presentation(includinginformation includedor incorporatedby referenceherein) are basedupon information availableto the Companyas of the date hereof, and the Companyundertakesno obligationto update or revise
publiclyanyforward-lookingstatements,whether asaresult of new information, future eventsor otherwise

The Companyutilizesand discussef\djustedNet Income,AdjustedDiluted EarningsPer Share(EPS)AdjustedEarningBeforeInterest, Taxes Depreciationand Amortization(EBITDAnd AdjustedEBITDMMargin, which are
non-GAAPmeasurests managementusesto evaluateits businesshecausethe Companybelievesthese measuresassistinvestorsand analystsin comparingits performanceacrossreporting periodson a consistentbasisby
excludingitems that managementdoesnot believeare indicativeof the / 2 Y LJI gbie 6péaratingperformance The Companybelievesthese metricsare usedin the financialcommunity,and the Companypresentsthese
metricsto enhanceunderstandingof its operatingperformance Youshouldnot considerAdjustedEBITDAand AdjustedNet Incomeasalternativesto Net Income(Loss)determinedin accordancevith GAAPasan indicator of
operating performance AdjustedNet Income, AdjustedDiluted EPSAdjustedEBITDANnd AdjustedEBITDAVargin are not measurementsf financialperformanceunder GAAP and these metrics may not be comparableto
similarly titted measuresof other companies Seethe Appendixfor reconciliationsof Adjusted Net Income, Adjusted Diluted EPS Adjusted EBITDAand Adjusted EBITDAViargin to the most directly comparablefinancial
measuresalculatedand presentedin accordanceavith GAAP
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Established Industry Leader | D

Wesco Aircraft

Financial Highlights (Fiscal 2018)

Net Sales $1.6 billion
Net Income/Net Income Per Diluted Share $33 million/$0.33
Adjusted Net Income/Adjusted Diluted ERS $75 million/$0.75
Adjusted EBITDA $161 million

Global Operations

3,000+ employees 563K+ SKUs
55+ facilities; 17 countries 7,000+ customers
Products (Fiscal 2018) Customer Type (Fiscal 2018)
Bearings Distributors
Electronic 7% 2% ,~2%  Machined Parts & MRO & Airlines o, 5%
Tooling

 o{ @ B2

Chemicals
42%

47%
76%

OEMs and
Tiers

Hardware

Comprehensive Supply Chain Service Provider to Global Aerospace

m (1) See appendix for reconciliation and information regarding@AAP measures.
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Historical Highlights e WNEF—,

2013:60 Years of Excellence

Wesco Aircraft celebrates 60 years of service excellence

1953:Founded

Wesco Aircraft founded

2014:Chemicals and CMS

by Jack Snyder LM =y r ’ :
- e —— . : Wesco Aircraft acquires Haas Group, expanding
199 . GI b I H 2008 EleCtronIC presence in OEM and MRO markets through
; . oba Q Prod UCtS chemical management services
;‘f_;f.' Relocation Wesco Aircraft acquires Electronic
248 SR Wesco Aircraft headquarters Products Group (EPG), formerly
N / =i moves to Valencia, CA Airtechnics nteudaonal 2017:New
1987:Tooling 1994:ASRS 2010:Est. Leadership
Wesco Aircraft launches Wesco Aircraft implements 18] Ch|na ;?ddMRenehan app?lgtle:z’d C%O’ t
I SNEB & LI OS Ay Rdza (i NE @séiehotige MBtdmatic Stock ) ex Murray appointed Fresiden
100! divisi Retrieval Svst ASRS Wesco Aircraft expands and COO after Castagnola retires
ool division etrieval System ( ) operations into China
O O O O oO—©O O O O O O O O O O
1988:Est. in Europe 2000:UK Expansion 2015:Leadership
Wesco Aircraft enters the European Wesco Aircraft UK expands e
' Longtime CEO Randy Snyder retires,
Trad ed remains Chairman of the Board; Dave
1977:Focus on B U Ml wescoavctbecomesa  Cosiadnolajoins the company as Presiden
. . . £ Vaos 4 = publicly traded company
Aerospace Distribution _
Randy Snyder becomes new CEO; redefines 1999 Bea” ngS WAIR
Wesco Aircraft as distributor of aerospace Wesco Aircraft acquires bearing
components distribution business of Kaman NYSE
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Strong and Diverse Customer Base

Broad Base of Customers Across Global Aerospace and Defense

AlIRBUS TEXTRON
GROUP
Military
@!ﬂ’ffﬂﬂ BOMBARDIER
the evolution of mobi it‘_‘,.-r
Gulfstream
LOCKHEED Mﬂﬂfﬁ
LATFCOERE —~——
= United i
% Technologies j Triumph Group, Inc. Commercial

ANOR FHROP GRUPMMAN f » T oo

Raytheon  SAIC  _. . .—F

AEROSYSTEMS »

Top-Tier Customers on Multiple Platforms Drive/ 3%0f Sales
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Growing Customer Relationships and Service

O Acraft®

Fiscal 2008 Fiscal 2018

Ad Hoc Ad Hoc

JIT
Longterm, turn-key
solutions (line stocking/kanbag

Contract
(LTA, JIT)

Contract
(LTA, JIT)

Full Service
LTA Integrator

Multi-year
contracts

Ad Hoc
Unplanned customer Contract Support
requirements

Wesco Provides Multiple Service Options

Distribution

Evolution to FulService Provider
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Electronic Machined Parts
Components and Tooling

Justin-Time (JIT) Chemical Management

) 3PL/4PL Services
Management Services (CMS)

Quality Assurance
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